
SOC 111 Sociology of Mass Communication (2 Units)

The  theoretical,  conceptual,  and  evaluative  aspects  of  human  communication;  a  basic 
foundation for the study of human communication, particularly in indigenous societies. The 
nature, functions, and growth of the Mass Media and their institutions. The implications of 
the growth mass-media institutions; how the mass media shape view and modify behaviour; 
an their role in fashioning a “new” society now and later.


